


Appendix

UKCGO family visit sample

The family visits consist of initial interviews with parents and the child, conducted separately in-home, followed by two periods
of observation of the child using the internet in their own home (carried out during 1999-2000) and recently extended by a
three or four year return visit combining interviews and observation (in summer 2003 or 2004). The age of the child given
below was recorded at the time of the return visit.

Family Age of Gender Area Location Social grade Family type

child

1 ‘Ted’ 18 Male Town Surrey B – Middle class Couple, single child

2 ‘Anisah’ 15 Female City London C2 – Skilled working class Couple, one older brother and sister

3 ‘Megan’ 12 Female Suburb Essex C1 – Lower middle class Couple, one older brother

4 ‘Jane’ 18 Female Rural Surrey C1 – Lower middle class Couple, one older brother

5 ‘Poppy’ 16 Female City London B – Middle class Couple, one older brother

6 ‘Eve’ 13 Female Town Surrey C1 – Lower middle class Couple, one younger sister

7 ‘Simon’ 13 Male Town Surrey C1 – Lower middle class Couple, one older, two younger sisters

8 ‘Wilf’ 13 Male Rural Hertfordshire C1 – Lower middle class Couple, one younger brother

9 ‘Daniel’ 20 Male City London B – Middle class Couple, single child

38

UKCGO project reports

Livingstone, S and Bober, M (2003, October) UK Children Go
Online: Listening to young people’s experiences, London:
LSE, www.children-go-online.net

Livingstone, S and Bober, M (2004, July) UK Children Go
Online: Surveying the experiences of young people and their
parents, London: LSE, www.children-go-online.net

Livingstone, S, Bober, M and Helsper, E (2004, October)
Active Participation or Just More Information? Young
people’s take up of opportunities to act and interact on the
internet, London: LSE, www.children-go-online.net

Livingstone, S, Bober, M and Helsper, E (2005, February)
Internet Literacy among Children and Young People:
Findings from the UK Children Go Online project, London:
LSE, www.children-go-online.net

Livingstone, S, Bober, M and Helsper, E (2005, April)
Inequalities and the Digital Divide in Children and Young
People’s Internet Use: Findings from the UK Children Go
Online project, London: LSE, www.children-go-online.net

See also:

Livingstone, S (2003) Children’s Use of the Internet: Reflections
on the emerging research agenda, New Media and Society,
5(2), 147-166.

Livingstone, S (in press) Children’s Privacy Online, in R Kraut,
M Brynin and S Kiesler (Eds), New Information Technologies
at Home, Oxford: Oxford University Press.

Livingstone, S and Bober, M (2004) Taking up Opportunities?
Children’s uses of the internet for education, communication
and participation, E-Learning, 1(3), 395-419, www.wwwords
.co.uk/ ELEA

Livingstone, S and Bober, M (in press) UK Children 
Go Online, in B Anderson, M Brynin and Y Raban (Eds), 
Information and Communications Technologies in Society,
London: Routledge.

Livingstone, S and Bovill, M (2001) Families, Schools and the
Internet, London: LSE Report, www.lse.ac.uk/collections/
media@lse/pdf/familiesschoolsinternet.pdf

Livingstone, S, Bober, M and Helsper, E (forthcoming) Active
Participation or Just More Information? Young people’s take
up of opportunities to act and interact on the internet,
Information, Communication & Society.

Livingstone, S and Bober, M (forthcoming) Regulating the
Internet at Home, in D Buckingham and R Willett (Eds),
Digital Generations, Mawah NJ: Lawrence Erlbaum.

UKCGO website

Further information, the survey questionnaires, focus group
and interview guides and the research ethics policy for UK
Children Go Online can be downloaded from the project
website, www.children-go-online.net



Appendix 

39

Other surveys referenced for 
comparison purposes

Becta: A government-funded in-depth survey with 2,073
home-based interviews of a nationally representative UK
sample of 5-18 year olds and their parents in relation to ICT
use at home and school (with one child and their parent 
per household; see Becta (2002) Young People and ICT
2002, www.becta.org.uk/page_documents/research/full
_report.pdf

Cyberspace Research Unit: A school-based survey of 
330 8-11 year olds in England carried out in 2003; see
O’Connell et al (2004, February) Emerging Trends amongst
Primary School Children’s Use of the Internet, Preston:
University of Central Lancashire, www.uclan.ac.uk/host/
cru/docs/emerging_trends_full_report_060204.pdf 

Digital Future: 2,000 US citizens aged 12+ were
interviewed by telephone in July-September 2003; see 
USC Annenberg School Center for the Digital Future (2004)
The Digital Future Report, www.digitalcenter.org

Eurobarometer: A survey of 16,000 parents of 0-17 year
olds across the EU on children's internet use, parental
regulation and safety awareness, conducted in November-
December 2003; see Eurobarometer (2004) Illegal and
Harmful Content on the Internet, Brussels: European
Commission, http://europa.eu.int/information_society/
activities/sip/docs/pdf/reports/eurobarometer_survey.pdf

Internet Advisory Board: An Irish survey of 317 children
aged 10-14 years and their parents (N=317) with face to
face interviews in August-September 2004; see Amárach
Consulting (2004) The Use of New Media by Children,
Dublin: Internet Advisory Board, www.iab.ie

Kaiser Family Foundation: A telephone survey of 1,506
adults and 625 children aged 10-17 conducted in February
2000; see Kaiser Family Foundation (2000) U.S. Adults and
Kids on New Media Technology, in C von Feilitzen and U
Carlsson (Eds), Children in the New Media Landscape,
Göteborg, Sweden: Nordicom.

Kids.net: A UK marketing survey of 2,019 7-16 year old
internet users carried out by NOP in June 2000; see Wigley,
K and Clarke, B (2000) Kids.net, London: National Opinion
Poll, www.nop.co.uk

Media Awareness Netowork: A telephone survey was
conducted in Canada in March 2000, involving 1,081
parents with children aged 6-16 who owned PCs; see Media
Awareness Network (2000), Canada’s Children in a Wired
World: The parents’ view, www.media-awareness.ca

Ofcom: A nationally representative sample of 2,131 adults
15+ was surveyed in the UK in November 2003; see Ofcom
(2004, August) The Communications Market 2004,

www.ofcom.org.uk/research/industry_market_research/
m_i_index/cm/cmpdf/cm_2004.pdf

Office for National Statistics: These quarterly statistics on
internet access and use draw from the national ‘Expenditure
and Food Survey’ of individuals aged 16+; see ONS (2004,
April) Internet Access: 12.1 million households online,
www.statistics.gov.uk

Oxford Internet Survey: Face to face interviews with a
nationally representative random sample of 2,000 individuals
aged 14+ were carried out in the UK May/June 2003; see
Dutton, W (2005, February) The Social Dynamics of the
Internet, Presentation for the International Technology,
Knowledge and Society Conference, University of California,
Berkeley, USA, www.oii.ox.ac.uk

Pew 2000: US sample of 754 internet users aged 12-17 and
one of their parents/guardians (total of 1,508 participants)
were interviewed by telephone in November/December
2000 about the child’s use of the Internet at home and
school; see Pew (2001) Teenage Life Online,
www.pewinternet.org/pdfs/PIP_Teens_Report.pdf

Pew 2002: A total of 14 focus groups were conducted with
136 students aged 11-19 drawn from 36 different schools in
the US between November 2001 and February 2002; see Pew
(2002) The Digital Disconnect: The widening gap between
internet savvy students and their schools, www.pewinternet.
org/pdfs/PIP_Schools_Internet_Report.pdf

Pew 2004: A nationally representative US sample of 1,100 12-
17 year olds and their parents was interviewed by telephone in
October/November 2004; see Pew (2005) Protecting Teens
Online, www.pewinternet.org/pdfs/PIP_Filters_Report.pdf

SAFT: In this survey, 4,700 children aged 9-16 and 3,200
parents from Denmark, Sweden, Norway, Ireland and Iceland
completed a school-based self-completion questionnaire
(children) and telephone interviews (parents) between
December 2002 and March 2003; see SAFT (2003, October)
What do SAFT kids do online? Paper presented at the ‘Future
Kids Online – How to Provide Safety Awareness, Facts and Tools’
Conference, Stockholm, Sweden, www.saftonline.org

University of Salford: A survey of 1,972 adults aged 
15+ during May 2002 with questions relating to political
participation on and offline; see R Gibson, W Lusoli and 
S Ward (2002) UK Political Participation Online: The public
response, Salford: ESRI, www.ipop.org.uk

Young People New Media: A face-to-face, in-home,
computer-assisted survey of UK children’s media use with 
a representative sample of 1,303 6-17 year olds and a self-
completion questionnaire to 978 of their parents, carried our in
April-May 1997; see Livingstone, S and Bovill, M (1999) Young
People New Media, London: LSE, www.lse.ac.uk/collections/
media@lse/whosWho/soniaLivingstonePublications3.htm
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1 The project develops an earlier project in which the first
author conducted participant observation in thirty families;
see Livingstone, S and Bovill, M (2001) Families and the
Internet: An observational study of children and young
people’s internet use, www.lse.ac.uk/collections/media
@lse/ pdf/btreport_familiesinternet.pdf

2 See Ofcom (2004) Ofcom’s Strategy and Priorities for 
the Promotion of Media Literacy: A statement, London:
Office of Communications, www.ofcom.org.uk/consult/
condocs/strategymedialit/ml_statement/strat_prior_
statement.pdf

3 See also Livingstone, S (2001) Online Freedom and Safety
for Children, IPPR/Citizens Online, www.lse.ac.uk/
collections/media@lse/pdf/free_safety_children1.pdf

4 See Livingstone, S (2002) Young People and New Media,
London: Sage.

5 See also James, A, Jenks, C and Prout, A (1998) Theorizing
Childhood, Cambridge: Cambridge University Press.

6 See also Greig, A and Taylor, J (1999) Doing Research
with Children, London: Sage.

7 The names of all children appearing in this report have
been changed to preserve anonymity.

8 See also Rice, R (2002) Primary Issues in Internet Use:
Access, civic and community involvement, and social
interaction and expression, in L Lievrouw and S Livingstone
(Eds) The Handbook of New Media, London: Sage.

9 The market research category ABC1 is described as ‘middle
class’ households, and C2DE is described as ‘working class’
households. Socio-economic status is measured according
to the standard market research categories as follows: A –
Upper middle class (Higher managerial administrative or
professional occupations, top level civil servants), B –
Middle class (Intermediate managerial administrative or
professional people, senior officers in local government and
civil service), C1 – Lower middle class (Supervisory or clerical
and junior managerial administrative or professional
occupations), C2 – Skilled working class (Skilled manual
workers), D – Working class (Semi and unskilled manual
workers), E – Those at lowest levels of subsistence (All
those entirely dependent on the State long term, casual
workers, those without regular income). Socio-economic
status is strongly correlated with measures of parental
occupation, education and income. The ‘Index of Multiple
Deprivation’ for England 2004 combines seven domains of
deprivation: income deprivation, employment deprivation,
health deprivation and disability, education, skills and
training deprivation, barriers to housing and services, living
environment deprivation and crime.

10 See also Valkenburg, PM and Soeters, KE (2001) Children’s
Positive and Negative Experiences with the Internet: 

An exploratory survey, Communication Research, 28(5),
652-675.

11 See also Selwyn, N (2003) Apart from Technology:
Understanding people’s non-use of information and
communication technologies in everyday life, Technology
in Society, 25(1), 99-116.

12 Self-efficacy (or self-rated internet expertise) was assessed
on a four-point scale. We asked respondents whether they
think of themselves as beginner (7%), average (56%),
advanced (32%) or expert (5%) in using the internet. 

13 See also Buckingham, D (2004) Assessing the Media
Literacy of Children and Young People: A literature review,
London: Ofcom, www.ofcom.org.uk/consumer_guides/
media_literacy/medlitpub/mlcyp.pdf

14 Key Stage 1: 5-7 years; Key Stage 1: 7-11 years

15 See also Ling, R (2004) The Mobile Connection: The cell
phone’s impact on society, San Francisco: Elsevier.

16 See also Sundin, E (1999) The Online Kids: Children’s
participation on the internet, in C von Feilitzen and U
Carlsson (Eds) Children and Media: Image, education,
participation, Göteborg, Sweden: Nordicom.

17 See also Stern, S (1999) Adolescent Girls’ Expression on
Web Home Pages: Spirited, sombre and self-conscious
sites, Convergence, 5(4), 22-41.

18 See also Montgomery, K et al (2004) Youth as E-Citizens:
Engaging the Digital Generation, www.centerforsocial
media.org/ecitizens/youthreport.pdf

19 We discussed the definition of this with children and
young people in the focus groups. In the survey, the
following definition was provided: ‘The next questions
are about porn, which is stuff meant for adults. For
example, nude people, rude and sexy pictures.’

20 See also Mitchell, KJ et al (2003) The Exposure of Youth
to Unwanted Sexual Material on the Internet: A national
survey of risk, impact, and prevention, Youth & Society,
34(3), 330-358.

21 See also Palmer, T and Stacey, L (2004) Just One Click:
Sexual abuse of children and young people through the
internet and mobile telephone technology, London:
Barnardo’s.

22 See Office of the e-Envoy (2004, January) UK Online
Annual Report, www.e-envoy.gov.uk

23 Information about schools is taken from the most recent
OFSTED inspection report. Achievement was determined
according to how the school had performed in relation
to National Average Performance levels cited in the most
recent school league tables (www.ofsted.gov.uk).
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